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Who we are

Leadership Growth Focus

Always Advanced
Knowledge Provider

Premium Learning
Experience Provider

Digital Transformation
Partner

Synergetic Service with
Kearney & Metanet

Largest Open Learning
Platform
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The Most Advanced Premium Learning Platform

Together with IG M

Together .. 22| !

Innovate to create .. AIEE It 1Al

Go for the best .. 212 gret XMZI

Make a contribution . AMIAS 9t Z51
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IGM impact in numbers
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IGM Service Structure

CEO, CxOE %I¢t Leadership Intelligence T2

(Essential Leadership Development Program for CEO, CxO)

CIX|S SAMS 2I5HDNA Z2 074
(Digital Transformation DNA Program)

® |GMP(IGM Global Management Program)

® MMPS(Masterpieces on Management for Success)
® CEO Xtory

® |GM Trend Insight - ZFEH =4t

® |GM-KEARNEY Scale-up CEO Club

® FRCC(The Future Revolution Club for CxO)

® Digital Insight & Leadership for Top Executives

® Digital Expert I, Digital Expert I for Emerging Leaders
® Digital Boot Camp for All Employees
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(Emerging Leaders Program)
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o LIIoI2I BNEEDS Plus
e ARIEIE STORM (Strong Team leader On Rapid Management)

—

e XIEE CURV:E (Change U/Role/View : make Effect)

>
10 bt

¢
H

® 6 o o
oN oz moh @
o2 19 0x o
oo 1A

I

0
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(B2B Customized Learning Service)

Virtual Learning Service
(Virtual LIVE Class & Online Course - Bizcuit)
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Virtual 1:1 Coaching

Edu-Marketing
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(Learning Center As a Service)
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® Bounce Back Leadership
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® Change Management #i5}2t2]
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IGM Place
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IGM Companies

IGM Insight
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Appendix . .
Leadership Innovation
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Leadership Innovation
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Leadership Innovation
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Cultural Innovation
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Cultural Innovation
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